How applied sound can produce better results
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Marketing sound
Product sound

Sound in spaces
0 Places of business - shops, restaurants, showrooms, cafés |, hot el sé
0 Workplaces - offices, corporate receptions
0 Websites

Human voices
0 Face to face
0 Telephone calls



Credentials

Sound affects human beings

o It can change our physiology,
psychology, cognition and our
behaviour - including our
purchasing decisions

SoundFIl oweE

0 A proprietary model developed by
The Sound Agency and based on
psychoacoustic science

o It allows us to map the effects of a
soundscape on people - or to design a
soundscape for a desired effect

Intellectual property of The Sound Agency Ltd 2009
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A: Sound affects people powerfully, altering their behaviour

B: Most business sound is undesigned, accidental and unpleasant
0 In other words, most businesses damage themselves with sound every day

C: Businesses that apply sound properly can reap great benefits:
0 An enhanced brand
0 More effective communication
0 Increased customer satisfaction
0 Increased sales
0 Increased productivity
0 Increased profits
0 Increased market share



BrandSoundE

0 The sound of your brand defined and optimised
0 A four-stage process

0 SoundCheck - full competitive audit

0 SoundThinking - BrandSound defined in full audio brand guidelines
o SoundPractice - BrandSound expressed

0 SoundHealth - optimisation and development

Sound creation and removal
0 Custom sound design and production

0 Soundscape design for retail and other commercial spaces

0 Music composition and styling

o Audio programmes, sonic logos

o Leading edge delivery technologies such as reactive sound,
generative sound and hypersonic loudspeakers

0 Acoustic treatments for spaces

Sound consultancy
0 Expert advice on applied sound including:

o Strategies, training, conferences, blue sky days, white papers, sound

audits, teambuilding, event sound,
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BrandSound™

Sound
Creation

Sound Consultancy

voice coachingeée
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BrandSoundE

o0 Audio Brand Guidelines

oThe heart of BrandSoundE
o Define, describe and specify the eight

expressions of BrandSoundE
o Very few organizations have ABGs
o Derived from your brand essence

0 Brand Voice

0 Brand Music

0 Sonic Logo

0 Advertising Sound
0 Branded Audio

0 Telephone Sound
0 Soundscapes

0 Product Sound

S
AR

Product
Sound

Soundscapes

Telephone
Sound
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SoundMapeE

o) Proprietary process deve|oped l BRAND AS PROMISE N BRAND AS EXPERIENCE |
by The Sound Agency
EXCITE ENGAGE || EXPRESS || ENDURE
0 Explores every aspect of sound [_] uu L]

i n mar ketingos
0 Understanding customers
o Differentiating
0 Communicating

0 Can audit or act as planning
tool

0 Reveals both quick wins and
major strategic opportunities

0 Matches brand experience to
brand promise

DIFFERENTIATE

Intellectual property of The Sound Agency Ltd 2009
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Research shows that appropri at
0 Lengthen store visits
0 Increase per capita expenditure
0 Boost specific product sales
o Enhance POS promotions
0 Increase retail sales by up to 38%

Our soundscapes typically increase sales by 3-10%
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Research shows that é

0 Background noise (particularly overheard speech) increases stress,
damages teamworking and impairs performance by up to 66%

0 Workers consider noise to be the number one problem in modern offices
0 The problem is getting worse with flexible, open-plan office design
0 Managers generally do not recognise the issue at all

We can help increase productivity andmorale
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Research shows that é

0 Background noise (particularly overheard speech) increases stress and
reduces sociability

0 Sound in restaurants, cafés and bars affects customer satisfaction, speed
of consumption, purchasing decisions and spending

0 Many such places have appalling acoustics that are undermining visuals,
food and service quality and creating poor customer experience

0 These can be treated
We can help increase both customer satisfaction and revenues
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We can improve experience and profits in many spaces by
designing and delilvering appr

0 Hotels

0 Spas

0 Showrooms

0 Websites

0 Museums

o Company receptions

0 Public transport termini

0 Shopping malls



Commercial
0 Business, marketing and brand specialists

Creative
0o Composers, sound designers and voiceover artists
0 Sonic artists and performers

Technical
0 Acousticians, psychoacousticians and applied sound workers
0 Producers and engineers
0 High quality sound system specialists
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BAA (click here for sample)
0 Task: design a soundscape to improve customer experience in airports

0 Solution: generative soundscape comprising natural and musical elements
tested in Glasgow Airport

0 Result: customers approved and retail sales increased by 3-10%; the test
also generated extensive media coverage, including The Scotsman page 3
and Radio 4 Today Programme

BOX (click here for sample)

0 Task: design a suite of sound for an innovative meeting space in London

0 Solution: generative birdsong soundscape, interactive sound instruments
delivering (state of the) sonic art, sound effects triggered by various
sensors and delivered through hypersonics and (featured on sample sound
file) sonic art by Mileece in lift lobby

0 Result: visitors report feeling refreshed and stimulated


http://www.thesoundagency.com/samples/BAA_day_30_secs.mp3
http://www.thesoundagency.com/samples/BOX_nightfall_36_secs.mp3
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Cerego

0 Task: use sound to enhance performance and customer experience for a
web-based language learning product

o0 Solution: t hree sonic O0skinsd6é offering a ¢
psychoacoustically designed to enhance learning

0 Result: testing currently in Hawaii labs

Chemistry (click here for sample)
0 Task: create music on hold that reflects and differentiates this marketing
agency

o0 Solution: t he worl ddés first ever generat.i\
and performed live by computer, never repeating itself, in the style of
lounge music

0 Result: MOH is fresh, innovative, original and state of the art - like the
brand


http://www.thesoundagency.com/samples/Chemistry_53_secs.mp3
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Greater London Authority

0 Task: assess and remedy problematical acoustics in the café in City Hall

0 Solution: full computer-modeled acoustic audit with recommendations for
creative and effective treatments

0 Result: installation about to start

InterContinental Hotel London Park Lane

0 Task: install and manage effective and appropriate sound for public spaces
such as restaurants, bars/lounges and spa

0 Solution: multi-zone MP3 players attached to the internet for ease of
playlist refreshment and timing adjustment via the web; full music styling;
custom sound design for spa

0 Result: a fully designed soundscape throughout the hotel with the flexibility
to alter music and sound to suit mood and time
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Marks & Spencer
0 Task: optimise acoustics in cafés and restaurants
0 Solution: full computer-modeled acoustic audits and treatments
0 Result: significant improvement in sound quality and customer experience

Shetland Museum (click here for sample)

0 Task: create a sonic portrait of Shetland as an exhibit in the new Shetland
museum

0 Solution: a generative soundscape delivered through a hypersonic
loudspeaker - three separate scenes (one each for land, shore and sea)
create an ever-changing auditory experience of the islands*

0 Result: delight from the museum staff and visitors

* sound file is a short representative mix, not actual output from the system


http://www.thesoundagency.com/samples/Shetland_short_mix.mp3
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BP
0 Soundscape test
Firmenich
oBrandSoundE workshop

Honda
oBrandSoundE consultancy and creati on

The Body Shop

oBrandSoundE consultancy and music styling

Tesco
0 In-store generative, reactive soundscape test

Tiscali TV

o All house sound (promos, idents, voiceovers etc)

Unilever
oBrandSoundE workshop



Consultancy in applied sound

T +44 845 500 2511

A22/ 23 DOArbl ay
W www.thesoundagency.com

E info@thesoundagency.com

Street |,

London

W1 F
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